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Grand Canal Culture and Tourism Expo
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duction of China Grand and Grand Canal Culture and Tourism Expo
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The Grand Canal of China, with a total length of nearly 3,200 kilometers, has been dug for more
than 2,500 years. It is the longest and largest canal in the world.

On June 22, 2014, China's Grand Canal Project was successfully listed as a World Cultural
Heritage Site. On July 24, 2019, the Commission for Deepening Overall Reform of the CPC Central
Committee examined and approved the Construction Plan of the Great Wall, Grand Canal and Long
March National Cultural Park, and the Jiangsu section of the Grand Canal was identified as the only
key construction area of the Grand Canal National Cultural Park in China. The Jiangsu section of the
Grand Canal runs from north to south for more than 790 kilometers, with more than one third of the
world cultural heritage resources. At the same time, it connects the Yangtze River city cluster, the
Jianghuai ecological economic zone and the Huaihai economic zone, radiates to the coastal
economic belt, and connects with national strategies such as the development of the Yangtze River
Economic Belt and the integration of the Yangtze River Delta. Jiangsu Province has set up a leading
group for the construction of the Grand Canal cultural belt, with 11 cities along the line and relevant
functional departments as the team leader, established a research institute for the construction of
the Grand Canal cultural belt, established a 20 billion Chinese yuan Grand Canal Cultural and Tourism
Fund in the initial stage, built the. Grand Canal National Cultural Park and China Grand Canal
Museum, and built a World Histor_ic-'J nd Cultural Canal Cities Cooperation Organization WCCO, strive
to build the Grand Canal qmto a bright cultural belt, green ecological belt and colorful
tourism belt. ' —O :
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The Grand Canal is not only a precious historical heritage, but also a vivid name card of
Chinese culture. In order to further explore and utilize the canal resources, enhance the
international influence of the canal culture, and promote international cultural exchanges and
cooperation, Jiangsu Province has established the Grand Canal Culture Tourism Expo.The first
expo opened on 3rd-6th,May,2019,held in Yangzhou,which has attracted 500 exhibitors from 31
countries and regions on 5 continents, 3 international organizations and nearly 40 cities inside and
outside the province.The Grand Canal Talent Show,Drama Flash Show and 58 tourism promotion
activities were held during the Expo. More than 7000 pieces of cultural relics, tourism products,
intangible cultural heritage%ﬁ%us banquets and delicacies, tourism-equipment and
cultural and creative products were exhibited with nearly 126000 visitors. '
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The 7th Grand Canal Culture and Tourism Expo was held in Suzhou from
August 15to 17, 2025. On the basis of the effective practices of the previous six
Expos, we continued the theme of "integration, innovation and sharing” ; based on
the entire area of the Grand Canal, we focused on protecting and carrying forward
the Grand Canal culture, promoted the high-level integration and high-quality
development of culture and tourism, speed up the comprehensive recovery of the
province's cultural tourism market, and strove to build Jiangsu into a powerful
cultural province and an important tourist destination in the world. A total of 17
activities in 6 major sections including night tour of Baodai Bridge, opening
ceremony, night tour of Jinji Lake, exhibitions & shows, theme forums, and
interactive activities were held online and offline, in halls or in the open air. Among
them, the six themed exhibitions attracted more than 4,000 participants of over 1000
organizations from nearly 90°cities in China, 35 countries and regions. According to
incomplete statistics, a total of nearly 160,000 people have visited the six major
themed exhibitions. of the Expo, and the number of online visitors has exceeded 520

million. a“&
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The Grand Canal belongs to China as well as the world. During the 7t Grand Canal
Culture and Tourism Expo, the special exhibition of "The Silk Road Meets the Canal" has been
further upgraded. A sense of time travel was added to the exotic charm of the exhibition. The
thousand-year history and brilliant civilization are dizzying. The booths were built based on
creative design, creating the atmosphere of "appreciate the culture/values of others as do to
one's own”
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The World Canal Fair was created in a creative way in the last Expo. Along
the unique exotic street, authentic special local products were on sale, where
visitors could appreciate, buy and experience the exotic things of various
countries.
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During the last Expo, we organized the "Water Charm of Jiangsu: Canal Tour"
for international friends, inviting more than 40 diplomatic envoys and
representatives of cultural and tourism institutions from 11 countries to visit
landmarks by the Canal such as Suzhou Pingwang Ancient Town and Suzhou Bay
Museum and experience the profound history, culture and modern civilization of
Jiangsu Province along the 17000-year-old Canal.
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Date: September 29 - October 2, 2026

Venue: Suzhou International Expo Center
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EXHIBITS CATEGORIES

MeER: SERERX. IRFLES. IREFSIX. IKiFEB. RiFEEl=m;
b HFH, T2%EAR. 2R, BIFRit. IIBSULE;
HBEmR: WERS~m. BAR. HERERIRREF.

Tourism: Scenic spots, Tourist Route Products, Catering, Accomodation
Tourism Derivative Products.

Culture: Digital Culture, Arts & Crafts, Creative Design, Intangible
Cultural Heritage. ;

Featured Commodijls;- Geographical Indication Products, Agricultural
Products, Daliy Commoditie ds & Benverages.
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REQUIREMENTS FOR PARTICIPATION

Qualified enterprises can participate in the exhibition, the size of your
booth is uniformly allocated by the organizing committee according
to the exhibition content, product scale and quantity, exhibitors can
communicate with the organizing committee in advance;

The organizing committee will provide the exhibitors with a stage and
a big LED screen, so that exhibitors can hold cultural publicity and
promotion, as well as conduct themed performances and activities;

If you plan to hold other activities, please apply to the organizing
committee in advance, provided that the exhibitor must have legal
business qualification in the country or region of registration.

SRR

CONTACT US

Tt Ms. Li
Tel: 139-5101-2110
E-mail: 1323365572@qqg.com
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Mr. Gong
Tel: 133-5783-0429
E-mail: 694176095@qqg.com
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